
Sketching the 
argument: Where 

are you going and 
how do you 

propose to get 
there?

Make a claim. 
What are you 

trying to prove?

What reasons do I 
have to support 

my claim?

Support your 
reasons with 

evidence

Acknowledge 
alternative points 

of view and 
respond

Reasons (also called premises) help 
the reader accept your claim. Some 
reasons may need to be shaped just 

like mini arguments to make sure the 
thinking is solid and clear.

A claim (also called a premise) is at 
the core of your research. You can 

think of it as your conclusion. It 
should be specific, concise and 

significant. Avoid abstract or vague 
language.

An argument is a means of 
inquiry. It is a set of reasons and/

or evidence to support a 
conclusion. Mapping out your 

argument becomes an outline for 
your paper.

Use examples, counter examples, 
statistics, facts and other information a 
reader could verify. Caution: statistics 

taken out of context can be misleading.

Two types of support for 
your claim: reasons/

premises and evidence

Readers may not think exactly like 
you. Anticipate how others could 

disagree with your claim and 
reasoning. Respond to what you think 
are the key oppossing points of view.

Be open about the 
weak spots in your 
argument and the 

questions you know 
you cannot answer. 
This transparency 

lets the reader know 
you have tried to 

present an honest 
case for your claim.

The connection between your claim and 
your reasons is called a warrant or 
principle. A warrant shows your reasons 
are relevant to the claim. Warrants are 
particularly needed when:

Your readers are outside your field.

Your reasoning is new or controversial

Your readers will resist your claim because 
they do not want to believe it is true.

Creating solid arguments
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